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MHTEPbEP+AN3AVH
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HUHTEPBEP+/IM3AHMH 20 JIET !

w  [OBWIEAHBIA HOMEP - OKTABPb 2016 / ANNIVERSARY ISSUE - OCTOBER 2016

= [IPA3AHUYHOE MEPONPUATHUE - HOABPb 2016 / EVENT - NOVEMBER 2016

= MOTWBALIMOHHBIE NPOrPAMMbI U NOJIAPKK - BECb MOA! / MOTIVATIONAL PROGRAMS AND GIFTS — ALL THE YEAR!
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WHTEPLEP+AWU3ANH

DKCIepT B 001aCTH TeHAEHITUIL. WUHTEPLEP+IU3ANH — JIufiep Ha PhIHKe Ka9eCTBEHHO-
IO HHTEPbePHOTo IMIsHIA B Poccuu. D10 skypHAI-OUILTP, KOTOPBI OTOHpPAeT JIyd-

IIlee B 3aITa[{HOM U POCCUIICKO KybType. JKypHas usmaercst ¢ 1996 roma. B 2016 romy
WHTEPBEP+IU3AVH npasnayer 20 ner. Tupax 70/ 76 000 9K3eMIUTIPOB.
ITepuonrynocTh: 10 HOMEPOB B rofl.

An expert guidance in interior decoration and design. With the largest readership on the
market, INTERIOR+DESIGN is the leader among high-quality glossies in Russia. It is

a publication about current directions in interior design that distils for readers the very best
of Western and Russian interior design culture. Published sience 1996. In 2016 INTERIOR
+ DESIGN celebrated its 20th anniversary. Circulation: 70/76 000 copies. 10 issues annually.

Iox 6permom «MHTEPBEP+JIU3AMH» BBIXOIAT Ba TEMATUYECKUX TIPUJIOKEHUS:

100% KYXHHW 1 BAHHBIE. [TpaBuibablii Bb160p Ha 100%. B 911X IpaKkTHIecKuX Uaja-
HUSX €CTh OTBETHI Ha BCe HACYIIHbIE BOIPOCHL. Kak crulaHupoBaTh KOMHAThI, KAKOH MapKu
u re KynuTb Mebeitb u obopyposanue. Manaercst ¢ 2000 ropa. Tupax 40 000 9x3eMILISIPOB.
INepruopuaHOCTH: 6 HOMepOB B o7, (4 — 100% KYXHLU, 2 — 100% BAHHBIE).

There are sister publications: 100% KITCHENS AND BATHROOMS. 100% the right
choice. These practical publications contain the answers to all your pressing questions:
from what brands of furniture or equipment to buy and where, to how design the layout
for your new room. Published since 2000. Circulation: 40 0000. 6 issues annually (4 —100%
KITCHEN, 2 - 100% BATHROOMS).

Digital npoxykr M3parensckoro goma. Berxogur ¢ 2013 1. 2 BBIITyCKa B TOJ: ariperib,
oKTs16pb. He moBTOpsier “6ymMakHyio” Bepcrio xypHaia. CAMOCTOSITENBHBII IIPOYKT CO
CIIENUAIBHO BBIOpaHHBIMU TeMaMu. COOCTBEHHBIH KHOCK. ITpuiioxkeHne 1OCTyIHO 1ist
6eCIUIaTHOTO CKAYMBaHUS.

Digital product from Forward media Group. Launched in 2013. Published 2 times per year
(April, October). Available as free downloads at the Interior+Design kiosk.

Independent product with specially selected themes

Does not repeat the “paper” version of the magazine.

Hogsrit mpoekr xypaana MHTEPBEP+IIM3AH — caiit www.interior.ru.
Crapr B nekabpe 2015 rona! [Topran o gusarize U IIOKce.

A new project of magazine UTHTEPBEP+JIM3AIH — www.interior.ru.
Start in desember 2015! Portal about design and luxury.

HoBble MpOeKTHI 1 Ien KayKAbIH NeHb. [I0CTOAHHDIA MPUPOCT ayIUTOPUH.

New projects and ideas every day. Audience growth contant.
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OMck/Omsk
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oBocubupck/Novosibirsk

2% — Janpuui BocTok.

2% — Far East.

1,5% — mpyrue peruoHbI ¥ HOAIKCKA.
1,5% — other regions and subscribtion.




PO3HUYHAA NPOJAKA

CeTu cyrnepMapKeTOB ¥ KHOCKH

ToproBble IIeHTPBI 1 KHIDKHbIE Mara3uHbI
MeXnyHapOHBIE a3POIIOPTHI

CeTu KPYIIHBIX aBTO3AIIPABOYHBIX KOMIUIEKCOB

AJPECHAA PACCBIIKA

ApXUTEKTOPHI U TU3AITHEPHI

VIP-niepcoHbI

Bepmy1iure poccUIICKIe IPOU3BOICTBEHHBIE

U TOPrOBbIe KOMITaHUM

IpencraBUTeNIBCTBA 3aPYOKHBIX MeORIBHBIX (prpM
JuruioMaTrudecKye MUCCUE HHOCTPAHHBIX TOCYIAPCTB
U KyJIbTYPHBIE IIeHTPBI

Mysen, XyIO>KeCTBEHHbIE raepen

Benymiue poccuiickue CMU

KoteKiioHepbl aHTUKBApUATa U apT-AUJIEPBI

LIENEBOE PACNPOCTPAHEHUE HA MEPOMPUATUAX
Poccutickue u 3apy6exxHblie PO IIIbHbIE BEICTABKH
IMapTHepCKye aKIUY C APXUTEKTOPAMH U AU3AiTHEPAMH
Lifestyle cobbrrmst

BepHucasku BbICTaBOK

MOAMNMUCKA

Yepes poccHIiiCKIe OMUCHBIE areHTCTBA
PenakuioHHas MOMINCKA C IOCTABKOI Ky PhepoM
110 YIOOHOMY afipecy

WWW.INTERIOR.RU

Bo3MoxHOCTD cKayaTh apxuB xypHana / C suBaps 2016

Networks of kiosks and supermarkets
Shopping centers and bookshops
International airports

Major chains of petrol stations

Architects and designers
VIPs

Leading Russian manufacturing and trading
companies

Representative offices of foreign furniture companies
Diplomatic missions and cultural centers

Museums, art galleries

Leading Russian media organizations

Antiques collectors and art dealers

Furniture and design trade fairs in Russia and abroad
Special events for architects and designers

Lifestyle events

Private views of art exhibitions

Via Russian subscription agencies
Via our main office (for delivery by courier
to a convenient address)

The ability to download the archive of magazine /
Sience january 2016



om pedaxmopa

WHTEPBEP+IU3AVH exemecsuHO TIpejIaraeT TeMy —
CBOeOOPasHbIil (DIIIBTP JIYUIIIETO Ha CeTONHSIIIHUI JeHb.
O6beKT HaIlIer0 MAHU-UCCIEIOBAHMUS — IPEKIE BCETO CO-
BPeMeHHBII JU3aiH: aBTOPCKHE HHTEePhepPbI, HOBbIE BEIIlN,
moporasi MeGeJtb, TEXHUKA, TIepefoBble MaTepuabl. U He
TOJIbKO 9T0. Ha cTpaHnmax — nepBble MMeHa GOJIbIIION ap-
XUTEKTYPbI, IPOU3BECHIUSI HCKYCCTBA U MOJIHbIE TPEH/IBL.
Haru ynraresns omyiiaer ce6st ©HGOPMUPOBAHHBIM, IIPO-
CBeII[EHHBIM ITOTPeOHTENIEM ¥ COPHEHTUPOBAH B OTPOM-
HOM CIIeKTpe npeyiokenuit. Uto B Poccuu ocobeHHO
BOCTPeGOBAHO.

Haranba Tumaiuesa,
anaBuviti pedaxmop xyprana HHTEPBEP+ITU3AHH
wegh-pedaxmop unmepvepHoil pynnovt U30anuil

Kypnan «100% KYXHHW Y BAHHBIE» — cienmanmsn-
POBaHHOE IISIHIEBOE M3naHue. TOIbKO OHO peryJsipHO
1 B IIOJIHOM 00'beMe HCCIIeflyeT BOIIPOCHI HHTepbepa

1 [1U- 3ai1Ha KYXOHb ¥ BaHH OT I1€PBOY CTPAHUIIBI [0
OC/IeiHe . DTO TeH/IEHI[NN U HOBOCTH UH/Y CTPUH,
JIYYIIIFe IIPOEKTHI OT€YeCTBEHHBIX APXUTEKTOPOB U
TeMaTHIecKre 0030pbl, IKCIIEPTU3bI ¥ BOIIPOCHI CTHILS,
IUIAHUPOBKU U GIO[DKeTa.

JKypHan — HacTOSIIIMI TUJT, JIOIUS IJIS BCEX, KTO XOUeT
clenath BEIOOP B IOJIB3Y KadecTBa. [ 1TIOC Ha/IeKHBII
rHGOPMAIMOHHBI TAPTHEP APXUTEKTOPA U IIPONABLIA.

Haranbs Tumanesa,
anaBuviti pedaxmop sxyprana HHTEPBEP+ITU3ANH
wieh-pedaxmop unmepvepHoti zpynnvl U30aHULl

Every month INTERIOR+DESIGN looks at a specific
theme which serves as a way of filtering the best of what

is available at the current moment. The focus of our mini-
investigations is, above all, modern design. We are interested
in designer objects, expensive furniture and equipment,
and advanced materials. But that’s not all. Our magazine
also features top names in architecture and art and the most
interesting antiques. We want our readers to feel that they
are well-informed and enlightened consumers who are
capable of finding their way around the enormous

range of products that are available on the market.

This is something that is particularly needed in Russia.

Natalia Timasheva,
Editor-in-chief, INTERIOR+DESIGN
Editor-in-chief, interior group of magazines

00"
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100% KITCHENS+BATHROOMS is a specialized glossy
magazine and the only regular publication in Russia that
studies kitchen and bathroom design from first page to last.
Specifically, we feature industry trends and news, the best
designs by Russian architects, thematic reviews, experts’
opinions, and questions of style, layout, and budget.

Our magazine is a true guide, a navigational aid for all who
put quality first. It is also a reliable advertising partner for
architects and firms selling bathroom and kitchen materials,
equipment, and accessories.

Natalia Timasheva,
Editor-in-chief, INTERIOR+DESIGN Editor-in-chief, interior
group of magazines

WHTEPLEP+[U3AMH / INTERIOR-+DESIGN / TPYMMA ¥YPHAJIOB / GROUP OF MAGAZINES >>




HoMmep 00UH HA POCCUTICKOM PbiHKe
number one on the Russian market

WHTEPBEP+IU3AVH — ipusHaHHbIi JTUIep HA PhIHKE INTERIOR+DESIGN is the true leader among quality interior
KavyeCTBEeHHOM IJITHIIEBOM MHTepbepHO# rpecchl. Ero cra- glossies in Russia, with readership figures that are clear proof
GUIBHO BBICOKHE PEHTHHIY CBHICTEIBCTBYIOT O IIPU3HA- of its popularity. It covers all areas of interests to readers

Huu aypuropueit. YKypHai sarparusaer Bce cdepst uatepe-  who care about their homes.

COB IMTATEIIsT, HEPABHOMYIITHOTO K COGCTBEHHOMY JIOMY.

3OOEKTUBHOCTb BALLEN PEKJIAMBI THE EFFICIENCY OF YOUR ADVERTISING

= 257,3 ThIC. yenmoBek B Mockse unutaior TOJIBKO = 257,3 thousands of people in Moscow read ONLY
WHTEPBEP+TU3ANH INTERIOR+DESIGN magazine

= DT0 caMas 60JbITAsT SKCKITIO3UBHASA ay/IUTOPHUS CPETH = This is the largest exclusive readership for interior magazines
BCEX MHTEPbEPHBIX M3IAHUIT = Each issue of INTERIOR+DESIGN is read by an average of

= Kaxppit Homep MHTEPBEP+]IU3ANH B cpenem 14 people
quTaIoT 14 9enoBex = The cost per thousand contacts (CPT) with very affluent

= Croumocts Toicauu koHTakToB (CPT) ¢ BbIcOKOOOECTIE- readers through INTERIOR+DESIGN magazine is $27
4eHHOI aynuTopuelt B >kyprane UHTEPbEP+IU3AVH (for Moscow) and $7,8 (for Russia)

1o Mockse cocrasiugeT $27, no Poccun $7,8

CPEOHAA AYAUTOPUA NO POCCUU™ / AVERAGE READERSHIP IN RUSSIA”

OJJHOTO HOMepa 5Ky pHaJIa HHTEePbEePHO TeMaTHKH (ThIC. 9elL.) / per one issue of each interior magazine (in thousands of people)

= WHTEPbEP-+IM3ARH / INTERIOR-+DESIGN 10077
= Salon Interior 9

0 Elle decoration a1

© A weoor

CPEOHAA AYANTOPUA MO MOCKBE* / AVERAGE READERSHIP IN MOSCOW*

OJIHOTO HOMepa )Xy pPHAJIa HHTEPbEPHOI TeMATHKH (ThIC. TelL.) / per one issue of each interior magazine (in thousands of people)

= MHTEPLEP+IM3AVIH / INTERIOR+DESIGN 245
= Salon Interior 105 ey
0 Elle decoration "e

AD 58,7

* Io marubiM TNS Gallup Media, NRS Poccus/Mocksa. Mapr - Hrois 2015 / Source: TNS Gallup Media, NRS Russia/Moscow. March - July 2015

MHTEPBEP+[H3AWH

WHTEPLEP-+HAM3AMH / INTERIOR+DESIGN >> 6



ayoumopust
readership

WHTEPBEP+IN3AVH ajipecoBan 4eioBeKy, KOTOPBIit INTERIOR+DESIGN targets people who are active and open
0co3HaeT ce6s1 CBOOOIHO JIMYHOCTBIO H OTKPBIT K IIepe- to change. Our readers are oriented towards the future.
menam. Harir unrrarens o6patten B 6yyriee. OH meHUT They value not just the quantity of information on subjects
He TOJIBKO KOJIMIECTBO HH(MOPMAIIHH O IIPEIMETE CBOETO that interest them, but also the quality of ideas presented
HHTepeca, HO U Ka4eCTBO IPeILIaraeMbIX HelL. by the magazine.

NOPTPET AYANUTOPUW/ READERSHIP PORTRAIT

TIOJI/GENDER ®UHAHCOBBIU CTATYC/ FINANCIAL STATUS
60 % sxeHIuHEBI / women 28% BrIcoKOOGecriedennsle / very affluent

40% my>xammbr / men 38% obecnedenmsre / affluent

BO3PACT / AGE YUTATEIU «AHTEPBEP+IN3ANH» BIAJEIOT /
30% 16-34 roma / years old READERS OF INTERIOR+DESIGN OWN

25% 35-44 rona / years old 70% aBTomobwteM / automobiles

25% 45-54 ropa / years old
16% 55-64 ropa / years old
4% 65+ et / years old

BBICOKOOBECITEYEHHA AYJUTOPMS ITO MOCKBE / VERY AFFLUENT READERSHIP IN MOSCOW
OZIHOTO HOMepa JKypHaJIa HHTePbePHOI TeMaTHKH (ThIC. 9eiL.) / per one issue of each interior magazine (in thousands people)

WHTEPbEP-+IM3AHH / INTERIOR+DESIGN 768
Salon Interior ¥ T

Elle decoration 08

AD 2247

COLMANBHBINA CTATYC / SOCIAL STATUS

25% pyxoBoputenu / top-managers 6% ppyroe / other
20% cneumanucrl / specialists 4% crynenbl / students
11% nomoxo3sitky / housewives 10% nencwonepbi / retired

14% cnywauwwme / white collar 10% patouwe / blue collar

Io marubiM TNS Gallup Media, NRS Poccust/ Mocksa. Mapr - Mrors 2015 / Source: TNS Gallup Media, NRS Russia/ Moscow. March - July 2015

MHTEPBEP+[H3AWH
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I'padux BbIxOna sKypHana «HTepbep+/lu3aitty», cpokr 6pOHUPOBAHUS

1 IPeOCTaBJIeHN OPUTUHAI — MakeToB B 2016 romy.

2/2016 29.01.2016 22.12.2015 29.12.2015
3/2016 26.02.2016 26.01.2016 04.02.2016
4/2016 25.03.2016 26.02.2016 03.03.2016
5/2016 22.04.2016 28.03.2016 04.04.2016
6/2016 27.05.2016 25.04.2016 06.05.2016
7-8/2016 01.07.2016 27.05.2016 02.06.2016
9/2016 26.08.2016 27.07.2016 05.08.2016
10/2016 30.09.2016 26.08.2016 05.09.2016
11/2016 28.10.2016 27.09.2016 05.10.2016
12/1/2017 25.11.2016 31.10.2016 03.11.2016

* ITata MO>KeT GBITH M3MeHEHa Ha CPOK /10 10 KaJleHIapHBIX [THelt /
The date can be changed for the period up to 10 calendar days

WHTEPLEP-+HAM3AMH / INTERIOR+DESIGN >>

MHTEPBEP+[H3AWH



pedaxyuoxnvie nnamnvt 2016

Ne2 hespanb.  ECOLUXE koM(OpT 1 Ge30macHOCTh, COBPeMEHHBbII 9KOZIPY>KECTBEHHBII NHTEPbepP, HOBbIE KPUTEPHUH JIFOKCA
I/I,HEAHbeII;I JJOM MADE in GERMANY: smart ['ocTuHbIe, CITa/IbH1, KyXHH, BAHHBIE.
PpasroBop/npsvas pedb/MHeHHe TU3aiiHepa/MHeHe KOMMePCaHTa/TOIl MapKa/HOBOCTH CaJIOHOB
Me6eb 30Ha st OOLIIEH s MEeIUATEKY U IUBAHBI
ACCOPTHMEHT HOBOCTH KOMITAHHIT; TEXHIKA: KOMIUIEKCHbIE Ty XOBKH

Ne3MapT  DECO JKemckuit 1 MysKCKOIi HHTepbep, GpyTaTbHBII TO(T 1 JKeHCTBEHHBII HHTEpbep.
WJIEAJIbHBIN JIOM KPACUBBIE CTEHBI: OBOU, KPACKU, TEKCTUJIb, KEPAMU KA etc TpeHIbI M TeMaTHYecKHe pellleH st
Me6eJIb KOMOJbI U IIKa(bI
ACCOPTHMEHT HOBOCTU KOMITAHMIA; TEXHUKA: CTUPAIbHbIE MAITIMHBI

Nt anpenb  ITALIA MTanbsHCKWI MU3AiH 1 aPXUTEKTYPA, HHTEPHEPH MOTHUKOB
WJIEAJIBHBIN [TOM TOCTUHDBIE Me6enb uBaHb U Kpecia
ACCOPTHMEHT HOBOCTH KOMITAHUIA; TEXHUKA: XOJIONMIbHHUKH

N5 mait ECLECTIC
HHTepbeps! C TeMIIepaMeHTOM, IIpaBrIa OaIaHca, CTapoe U HOBOE, IIBeT U hopMa
WIEAJIBHBIN IOM CBET U LIBET Tenpertmm MHTEPbEPHOTO OCBEILIeHIs ! HOBasI TAJIUTpPa
Mebeb KOMOIbI
ACCOPTUMEHT HOBOCTU KOMITAHMIA; TEXHUKA: BHITSDKKU U KOHAUIINOHEPHI

N26 nionb PERSONAL TOUCH eBporneiicKuit HHTepbep U PyCCKUIl XapaKTep: CleluaIbHasi Tog60pKa
TI0 OTEeYeCTBEHHBIM IIPOEKTaM
WJIEAJIbHBIN IOM XPAHEHUE me6en rapiepoGHble
ACCOPTHMEHT HOBOCTH KOMITAHMI; TeXHUKA: IIBLIECOCH

Ne7-8 uionb/aBryct DACHA JIoM-KypopT, BUWUIbL, 3arOPOJIHbIE YCaibObl, IPHMOPCKast U TPOIIMYECKast APXUTEKTYPa, JOMa-OTeIIH
WJIEAJIBHBIN JIOM KU3Hb HA ITPUPO/IE me6esmb outdoor; HanosbHble HOKPHITUS
ACCOPTHMEHT HOBOCTH KOMITAHHIA; TEXHUKA: TOCYIOMOEIHbIE MAIIINHBI;

Ne9 centabpp  ARTHAUSE Gorarble JoMa € HCKYCCTBOM
WIEAJIBHBIN IOM KYXHS + Me6es cTobI
ACCOPTHMMEHT HOBOCTH KOMIIAHUI; TEXHUKA: KO(eMaIIuHBI

Ne10 oxkta6pe  FOBMJIEMTHBIN HOMEP 100%DESIGN MoHI#aii3arst: camble MOIHbIE KBapTHUPbI U IOMA TPeX KOHTUHEHTOB 1
TIATH CTOJIHIY
XUTBI TOJIA: mebenbnble Teaennuu (i Saloni)
ACCOPTHMEHT HOBOCTH KOMITAHMUI; TEXHUKA: KyXOHHbIE MOHOOJIOKH

Ne11 Hos6pb TIMELESS neyssnaroriee peTpo U HHTepbephl BHE BpeMEHI
WIEAJIBHBIN IOM CIAJIBHS+ me6ems KpOBaTH; HOBbIE TeHIEHITUN UL BAHHBIX
ACCOPTHMEHT BapOYHbIE ITAHENH

N212 pekaGpb/snBapp  FANTASY
DKCTpaBaraHTHbIE JOMA, HeCTAHAPTHBIE PEIleHNs, IIIMKapHbIe allapTaMeHTbI, apXUTEKTypa 3Be3
WJIEAJIbHBIV TOM CTOJIOBBIE Me6estb KpeneHIibl i CTyIIbst
ACCOPTHMEHT 3aBTPAK JJIsT CEMbH
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UHMepbep

+qu3adilHmn

drafting plans 2016

NeZFebruary gCOLUXE comfort and safety, the modern eco-friendly interior, new criteria for luxury
IDEAL HOME MADE in GERMANY: smart Living rooms, bedrooms, kitchens, bathrooms
Conversation / direct speech / a designer's opinion / a businessman's opinion / top brand / news from the showrooms
furniture interaction zone: mediatecas and sofas
selection company news; appliances: combined ovens

Ne3 March  DECO Female and male interiors, the brutal loft and the feminine interior
IDEAL HOME BEAUTIFUL WALLS: WALLPAPER, PAINTS, TEXTILES, CERAMICS etc. trends and thematic solutions
furniture chests of drawers and cupboards
selection company news, appliances: washing machines

Ne& April | TTALIA Italian design and architecture, interiors for trendsetters
IDEAL HOME LIVING ROOMS
furniture sofas and armchairs
selection company news; appliances: refrigerators

Ne5 May  ECLECTIC
Interiors with temperament, the rules of business, old and new, colour and form
IDEAL HOME LIGHT AND COLOUR trends in interior lighting and the new colour palette
furniture chests of drawers
selection company news; appliances: extraction fans and air-conditioning systems

Ne6 June PERSONAL TOUCH the European interior and the Russian character: a special selection of design projects by Russian
interior designers
IDEAL HOME STORAGE
furniture dressing rooms
selection company news; appliances: vacuum cleaners

Ne7-8 July/August = DACHA The house as holiday resort, villas, country estates, seaside and tropical architecture, hotel houses
IDEAL HOME LIVING IN NATURE
furniture outdoor furniture; flooring
selection company news; appliances: dishwashers

Neg September | ARTHOUSE houses rich in art
IDEAL HOME KITCHENS
furniture tables
selection company news; appliances: cof fee machines

Ne10 October ~ ANNIVERSARY ISSUE 100%DESIGN Modigliani: the most fashionable apartments and houses in five capital cities and
on three continents
HITS OF THE YEAR: trends in furniture (i Saloni)
selection company news; appliances: monoblock kitchens

Ne11 November | TIMELESS unfading retro and timeless interiors
IDEAL HOME BEDROOM
furniture beds; new trends for bathrooms
selection hobs

N212 December / January  FANTASY
Extravagant houses, non-standard solutions, luxurious apartments, celebrity architecture
IDEAL HOME DINING ROOMS
furniture credence tables and chairs
selection breakfast for the family

WHTEPLEP+JMU3AVH / INTERIOR+DESIGN >> 10
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1 %
KYXHU

BaiHble

I'paduk BbIxoza xxypHaia «100% Kyxuu u Banusle», cpoku 6poHNpOBaHUS

U IPeOCTaBJIeHNA OPUTHUHA — MakeToB B 2016 roxy.

IaTta 6poHnpoBanms / Iata momaun/
Ne B npomaske ¢ 0TKa3a OT pa3MelIeHus 3aMeHBI MAKETOB
Release date* / n3MeHeHus rpaduka
pasMeleHuit Deadlines for providing
layouts*
Booking deadlines*

1/2016 (100% KyxHmu) 04.03.2016 10.02.2016 16.02.2016

2/2016 (100% Baxnre) 01.04.2016 10.03.2016 16.03.2016
Becna

3/2016 (100% Kyxun) 29.04.2016 07.04.2016 14.04.2016

4/2016 (100% Kyxnu) 02.09.2016 11.08.2016 17.08.2016

3/2016 (100% Bannre) 07.10.2016 15.09.2016 20.09.2016
Ocenn

6/2016 (100% Kyxuu) 07.11.2016 14.10.2016 19.10.2016

* Mata MOskeT GbITh M3MEHeHa Ha CPOK /10 10 KaeHIapHbIX THeil /
The date can be changed for the period up to 10 calendar days
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BaHHble

100°

pedaxyuonnvie naanvr 100 % Kyxuu 2016

Ne1 MAPT  TIJTAHMPOBKA

OBb30PLL
— DyxoBbIe IKahbI
— CMecHuTeIn
OKCIIEPTU3A
— Ko eMaIIHbI
— ITOJI A1 KyXHH
MAPIHIPYTBI
— HeMelKasi KyXHs
TTIOKPBITUA — IUIMTKA ¥ MO3aWKa, TEHICHIIUH B leKope

A raxke: TOIT-MAPKA « KOJIJIEKIIUU « ITPOEKTDI 1 BIOJIPKETBI HAIIMX APXUTEKTOPOB « HOBOCTU
PBIHKA+ DKCKJIIO3UB « OPUEHTHPLI

Ne2/3 MAH CTUJIN

OBb30OPhBI

— BCTPOEHHAasA TeXHUKA

— BBITSDKKHA
OKCIIEPTU3A

— MOUKHU

— YalHUKHU
MAPHIPYTBI

— UTAJIbAHCKAaA KYXHA

A rake: TOIT-MAPKA + KOJUIEKIIVY « ITPOEKTHI U BIOJIPKETBI HAIIIMX APXUTEKTOPOB « HOBOCTU
PBIHKA+ DKCKIIIO3UB « OPUEHTUPLI

Ne3/4 CEHTABPb | [TEPETTOBASI KYXHS

OB30PbI

— XOJIOTMIbHUKH

— BapOYHbIe MAHEIH
OKCITEPTU3A

—MHKPOBOJTHOBKH

— OTHeJIKa KyXOHHOTO (papTyka
MAPIIPYTDI

— obopynoBaHue

A rawke: TOIT-MAPKA + KOJUIEKIIVY « ITPOEKTHI U BIOJIPKETBI HAIIIMX APXUTEKTOPOB « HOBOCTU
PBIHKA+ DKCKJIIO3UB « OPUEHTUPLI

Ne4/6 HORBPb | BYOIDKET

OB30PbI
— Me06eJIb IJ1A KyXHHU
— IOCYTOMO€YHbIE MALTHHEI
OKCITEPTU3A
KYXOHHbIe KOMOAHbI, TAPOBaPKU, COKOBBDKHMAIKH
BHHHBIE IIKa(bI
MAPIIPYTDBI

— cnenano B Poccun

A raxoke: TOII-MAPKA + KOJUIEKIIMHU « ITPOEKTBI Y BIOJIDKETBI HAIIMX APXUTEKTOPOB « HOBOCTHU
PBIHKA+* DKCKJIIO3HMB « OPUEHTHPLI

100% KYXHU Y BAHHBIE / 100% KITCHENS AND BATHROOMS >> 12
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drafting plans 100 % Kitchens 2016

N1 LAYOUTS

SURVEYS — ovens
— mixer taps
WHAT THE EXPERTS SAY
— coffee machines
— flooring for kitchens
ROUTES
— German kitchens
SURFACES — tiles and mosaics, trends in decor

Also: TOP BRAND « COLLECTIONS « PROJECTS AND BUDGETS BY OUR ARCHITECTS + MARKET NEWS -
EXCLUSIVE « ORIENTATION POINTS

Ne2/3 | STYLES
SURVEYS — built-in equipment
— extractor units
WHAT THE EXPERTS SAY
— sinks
— kettles
ROUTES
— Italian kitchens

Also: TOP BRAND « COLLECTIONS « PROJECTS AND BUDGETS BY OUR ARCHITECTS + MARKET NEWS -
EXCLUSIVE « ORIENTATION POINTS

Ne3/k | THE ADVANCED KITCHEN

SURVEYS

— refrigerators

—hobs
WHAT THE EXPERTS SAY

—microwave ovens

— finishes for kitchen splashbacks
ROUTES

— appliances

Also: TOP BRAND +« COLLECTIONS « PROJECTS AND BUDGETS BY OUR ARCHITECTS * MARKET NEWS -
EXCLUSIVE » ORIENTATION POINTS

Ne4/6  BUDGET

SURVEYS — furniture for kitchens
— dishwashers
WHAT THE EXPERTS SAY
— food processors, steamers, juicers
— wine cupboards
ROUTES
— made in Russia

Also: TOP BRAND + COLLECTIONS « PROJECTS AND BUDGETS BY OUR ARCHITECTS * MARKET NEWS -
EXCLUSIVE « ORIENTATION POINTS

100% KYXHU Y BAHHBIE / 100% KITCHENS AND BATHROOMS >>
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pedaxyuonrwvie naarwvt 100 % Bannwvie 2016

Ne1/2 APEb . cTHIM BIOIKET

OB30OPhI
— BaHHBI
— Mmebenp
ODKCITEPTU3A
— YHUTa3bI
— HOJIOHBI
MAPIIPYTHBI

— OM3aliHepCKUe KOIIEKIIUN
A taxe: TOIT-MAPKA « KOJUIEKIIWU « ITPOEKTHBI 1 BIOJKETHI HAIIIMX APXUTEKTOPOB -«
HOBOCTHY PBIHKA+ DKCKJIKO3UB « OPUEHTHWPHI

INEPEJJOBAS BAHHAA
N22/5 OKTABPb

— CayHBI 1 JyllIeBble KAGUHBI
— PaKOBHHBI

SKCITEPTHU3A
— CTHpaJbHbIe MAITHHBI
— CMEeCHUTeIH

MAPIIPYTDBI

— OTHeJI0YHbIe MaTepPUaIbI
A raroke: TOIT-MAPKA « KOJUIEKIIWH « ITPOEKTHI M BIOJIPKETBI HAIINX APXHUTEKTOPOB -
HOBOCTHU PBIHKA+ DKCKITIO3UB « OPUEHTUPHI wuroru Isaloni

drafting plans 100 % Bathrooms 2014

Ne1/2 STYLES AND BUDGET

SURVEYS

— baths

— furniture
WHAT THE EXPERTS SAY

— toilets

— shower bases
ROUTES

— designer collections

Also: TOP BRAND + COLLECTIONS « PROJECTS AND BUDGETS BY OUR ARCHITECTS + MARKET NEWS
* EXCLUSIVE * ORIENTATION POINTS

N2/5 " THE ADVANCED BATHROOM

Also: TOP BRAND « COLLECTIONS ¢« PROJECTS AND BUDGETS BY OUR ARCHITECTS * MARKET NEWS
* EXCLUSIVE » ORIENTATION POINTS review of Isaloni

SURVEYS
— saunas and shower cabins
— basins
WHAT THE EXPERTS SAY
— washing machines o
— mixer taps §
ROUTES =
— finishing materials =

100% KYXHU Y BAHHBIE / 100% KITCHENS AND BATHROOMS >> 14




OBLLUUE TPEBOBAHUA

PexraMHBIe MaTepHaIbl MOTYT OBITH IIpefcTaBieHsl Ha CD-, DVD-nuckax mwin yepes MHTEpHET.
ITpenocrasisieMble MaTepuasbl He TOJDKHBI IMUTHPOBATh CTUIb PeIAKIIMOHHBIX cTaTeil. TekcroBast pexiaama (T.e. Kap-

THHKA 3aHHMaeT MeHee 1/3 mIoIany MakeTa) JOJDKHA UMETh [[BETHYIO [TONJIOKKY, IIPU(MTHI, OTIUIHbBIE OT PeNaKIIU-
OHHBIX, 1 Hagnuch «Ha mpaBax pexsiaMbl», COpPasMepPHYIO C KerjleM TeKCTa MaKeTa, B IPaBOM BEPXHEM YTIIy.

wypHan «MHTEPBEP-+U3AMH>

o6pe3Hoit dhopMart nonochl ‘ 11 ‘ 213x277 mm ‘

wypHan «100% KYXHU W BAHHbIE»

o6pe3Hoit dhopMart nonockbl ‘ 11 ‘ 230x275 MM ‘

GENERAL REQUIREMENTS
Advertisements may be submitted on CD or DVD or by Internet.

Material submitted should not imitate the style of articles written by the magazine’s journalists. Text advertising

(i.e. where the picture takes up less than a third of the advertising space), should have a coloured base, fonts that differ
from those used in the magazine’s main texts, and the inscription ‘advertisement’ in the upper right-hand corner
written in the same size text as the main body of the advertising module.

INTERIOR+DESIGN magazine

cropped page format ‘ ”n ‘ 213x277 mm ‘
100% KITCHENS AND BATHROOMS magazine

cropped page format ‘ ”n ‘ 230x275 Mm ‘

JIist 1oty 9eHust HeoGXOAMMON TeXHUYECKOH NH(OPMALN 06paILaiiTech B PEKIAMHBILI OT/IEN XKy PHATIOB
«VIHTEPBLEP+IU3AH», «100% KYXHU 11 BAHHDBIE»:

Ten.: +7 (495) 653-83-64

Daxc: +7 (495) 653-85-66

http://www. facebook.com/InteriorPlusDesign

For detailed technical information please contact advertising department for INTERIOR+DESIGN,
100% KITCHENS AND BATHROOMS:

Ten.: +7 (495) 653-85-64

Daxc: +7 (495) 653-85-66

http://www. facebook.com/InteriorPlusDesign
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‘ Digital

800 HrTepaep + fmaih s

UHMEPLEP  cowne - s« oo
+ L L}

iPad npunoxxenue
16+

APT - TEMAEHME

r,l(.‘ HCKATh BAOXHOBCHHC: CHAYAR
BECNNATHO

POP-CTHAHCTHKA 60-x B HHTCpBLpC

Barpecreas aatmingum i sArwieeg § Dhevieis 160

BRIARN - MORWOE MECTO ABXNTERTVRA - COBMTHE MEPONPUATMUSA

Kak user nosoracr Kak uner nomoracr
pemaTh ApXHTEKTY PII]-I:.' IAAXH pemaTh APXHTCKTYPHIAC 3344491

Caiir xxypHaia Hnrepbep+/Iusaiin — HoBbIi1 Digital Interior+Design website.

pecypc Uspatesbekoro goma. = The Interior+Design website is a new digital resource published

= [lopTan o nusaiiHe, JIFOKCe U TEHIEHITIX. by our publishing house.

= Crapr - nexaGps 2015 . » This is a website about design, luxury, and current trends.

= [IpencraBister co6oil He KaJIbKy XKypHaJIa, a IMHAMUIHBIIA Launch date: December 2015.

HE3aBUCHMBII IIPOLYKT C eKEAHEBHO OOHOBILIONIEHCS . . . . .
tbopmarmei PORY = This is not a copy of Interior+Design magazine, but a dynamic
uHbOpMaIue. . o . o .
P free-standing product with information which is updated daily.

= OCHOBHBIE pazjiesbl caiita: JlusaitH, ApxurTekrypa, ApT. Lo . . . .
P A »OP Pa, Ap = Principal sections of the new website: Design, Architecture, Art.

= BO3MO>KHOCTH [Ist pekyiamonareseil: bannepHas . . . .
P P = Opportunities for advertisers: banner advertising, special

pasMelleHue, Criel. IPOEKThI, CTaThu (HATUBHAS PEKIaMa). . . . ..
projects, articles (native advertising).

WHTEPLEP+JMU3AVH / INTERIOR+DESIGN >> 16



iPad nmpunoxxenne Mnrepoep+Iusaits.

Digital nponyxr M3narensckoro noma. Beixopur ¢ 2013 r.
CamocrosTenpHbli mpogykt. He mosropsier “OyMaxHyio”
BePCHIO JKypHaa. [IpHIosKeHe pa3MeIaeTcst B KHOCKe
Wnrepbep+/lusaiiH 1 TOCTYIHO UL 6€CIUIaATHOTO CKaYMBaHUSL

Beixonurt 2 pasa B rox:

Anpens. Tenpennuu ropa. Hopunku Iaproka u KenbHa.
Beicraska I Saloni ¢ nHTepakTHBHOIM KapToit MiuraHa.
Oxts16pb. XuThl Miutana. [IpoeKThI 0TeuecTBeHHBIX
ApXUTEKTOPOB.

= B 2015 r. Kuock ckagaso 40 T. moyib30BaTeIe.

Anpenbckuil BBITYCK — 25 T. [I0CTOSIHHBII IPUPOCT ayIUTOPUN.

= Pasmernenue pexiamsl B iPad mo3Bosisier yBenuauts morpetu-
TeJIbCKYIO ayJUTOPHIO.

= B03MO’KHBI TaKeTHBIE BAPUAHTHI pa3MeleH st )Xy pHai + iPad.

‘ Digital

UHMepbep

U 3 a u H

Interior+Design iPad app

= A digital product. Was launched in 2013. Is a free-standing
product. Does not repeat the ‘paper’ version of the
magazine.

= Free to download.

= [s published twice a year:

April. Trends of the year. New products from Paris and
Cologne. I Saloni plus an interactive map of Milan.
October: hits from Milan. Design projects by Russian
architects.

= In 2015 Kiosk was downloaded by 40,000 users. The April

issue was downloaded 25,000 times. The product’s audience

is constantly growing.

= Advertising in the iPad version is an opportunity to grow

your base of consumers.

Packages offering advertising in both the magazine and iPad
version are available.

WHTEPLEP+IU3AMH / INTERIOR+DESIGN >>
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aBHblit pepakTop «MHTEPBEP+U3ANH», wwed-penaktop MHTepbepHoOW rpynns! /

Editor-in-Chief, INTERIOR+DESIGN and satellite publications
Haraybs Tumarniesa / Natalia Timasheva
n.timasheva@forwardmg.ru

OupekTop no pekname / Advertising Director
Mnbst Bapkopckmii / llya Barkovskiy

Ten. +7 (495) 653-85-64
i.barkovskiy@forwardmg.ru

OupekTop no 3apybexxkHoi peknaMe / International advertising director
Asmna Capostr / Alina Saroyan

Tem. +7 (495) 653-85-64

a.saroyan@forwardmg.ru

Bepywumit MeHepkep no pekname / Senior manager
Bepa Crossiposa / Vera Stoliarova

Ten. +7 (495) 653-85-64

v.stoliarova@forwardmg.ru

MpeactaButens B Utanum / Representative in ltaly
Enena Asmosa / Elena Avilova
e.avilova@forwardmg.ru

«MHTEPBEP+N3ANH» / TPYMMNA XXYPHAOB / U3OATESILCKMIA 0M FORWARD MEDIA GROUP /

000 «®OPBAPI MEOWVA I'PYMI»
123022, Poccus, Mocksa, yn. Pougenbcekas, . 15, ctp. 10
Ten.: (495) 653-83-83, daxc: (495) 653-85-71

INTERIOR+DESIGN / GROUP OF PUBLICATIONS / PUBLISHING HOUSE FORWARD MEDIA GROUP (LLC)

15/10, Rochdelskaya st., Moscow, Russia, 123022
Tel.: +7 (495) 653-83-83, fax: +7 (495) 653-85-71
www.interior.ru
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«MHTEPBEP+IM3AH> / TPYMMA XXYPHAJIOB / U3OATEJIbCKMIA [10M FORWARD MEDIA GROUP /
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123022, Poccusi, Mocksa, yn. Pougenbckas, a. 15, ctp. 10
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http://www. facebook.com/InteriorPlusDesign
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